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INTRODUCTION

In order to attain better communication between the five religious communities in
the Republic of Macedonia and the public media, the Konrad Adenauer Foundation
is carrying out the project “Improving the religious communities’ representatives’
capacity and skills for public relations in the public media”. This project consists of
three stages that comprise: analysis of the national daily press in relation to the
representation of the religious communities’ activities, workshops for the religious
communities’ representatives in order to provide expert training for improving
their communication skills, as well as a handbook for public relations for the re-
quirements of the religious communities in their communication with the wider
public.

The project’s goal is to strengthen the communication capacities of the representatives of
the Macedonian Orthodox Church (MOC), the Islamic Religious Community (IRC), the
Catholic Church (CC), the Evangelical-Methodist Church (EMC), and the Jewish Community
(JC), setting its foundations on the research for the representation of the religious commu-
nities’ activities in the media, the transparent reporting on their work, and the mutual confi-
dence-building that leads towards improvement of the public relations.

This project is carried out as a result of the positive experiences from the previous work-
shops that were implemented within the project “Tolerance, dialogue, cooperation”, which
was carried out in the period between January and December 2011, organized by the Kon-
rad Adenauer Foundation and the Institute for Democracy “Societas Civilis"-Skopje, sup-
ported by the European Union. This project gave its main contribution in raising awareness
for the necessity to accept the differences of the religious belonging, the mutual under-
standing and tolerance, and the need for correct media representation, as essential to the
communication with the public.

In this relation, the information and the assessments gained during the workshops related
to the media functioning and their communication with the religious communities demon-
strated the need for further activities in order to provide a continuous advancement of the
communication skills among the religious communities’ representatives. The target groups
are the five religious communities in Macedonia, i.e. the people appointed for direct inform-
ing and public relations, as well as those responsible for preparing and carrying out the
drafted media agendas and strategies.
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With the execution of this project, the expected outcome is to improve and strengthen the
communication skills by gaining knowledge about the functioning of the media driven by the
need of the public to be delivered timely, fast, transparent and valid information.

A REPORT ON THE EXECUTED RESEARCH

The first stage related to the analysis of the national daily press and the religious communi-
ties’ representation of their activities is completed.

The research was carried out between 30th April and 31st May 2014, in the period when
there are no major religious holidays of any of the religious communities in the Republic of
Macedonia, i.e. there are no dominant activities to be represented in the media. The com-
memoration of the major religious holidays is almost always represented in all media in the
country, therefore the period without any major religious holidays contributes towards cre-
ating a more realistic image of the religious communities’ representation in the Macedonian
media.

This report shows the monitoring carried out for the representation of the religious commu-
nities” activities in the national daily press distributed to the public in Macedonian and Alba-
nian languages, as well as information collected on ways of building public relations gained
from direct contacts with the representatives of the religious communities in Macedonia.

METHODS AND AIMS OF THE RESEARCH

The aim of this research was to determine the way in which the representatives of the reli-
gious communities in the Republic of Macedonia communicate with the public, i.e. which
tools they use to communicate with the media for delivering correct, timely and valid infor-
mation for publishing. At the same time, the research demonstrated to what extent the
journalists, in this case, the printed media take interest in publishing news reports, stories
and other types of journalistic genres related to the activities of the religious communities.
We managed to confirm the so-called “media balance” in the approach towards this sensi-
tive issue, having in mind the fact that the final aim of this process is to collect data and re-
sults for the benefit of the public.

The team of researchers, applied the method “documentation review”, in this case “direct
review of the daily press”, and secured relevant information for the target religious groups.

The research is based on intentionally selected samples, i.e. all the printed and electronic
editions of the national daily newspapers in Macedonian language: “Vest”, “Vecher”,
“Dnevnik”, “"Nova Makedonija”, “Sloboden pecat” and “Utrinski Vesnik”, as well as the “Ko-
ha” newspaper in Albanian language. The intentionally selected sample enabled targeted
and directed selection of information.
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% In a period of 30 days, in the process of the daily analysis and monitoring of each

www.kas.de/macedonia of the daily newspapers (26 printed issues per newspaper, including the double is-
sues), reviewing 104 newspaper reports in different forms of journalistic expres-
sion.

% According to the collected indices, which are integrated in the supplement to this
report and the table below (Image 1), the topic of research is most represented in
the national daily newspaper “Dnevnik” in 40 texts out of 26 issues, followed by:
“Utrinski Vesnik” with 20, “Vest” with 14, "Nova Makedonija” with 13, while in the
“Vecer” daily newspaper only 8, in “Sloboden pecat” 5, and in “Koha” only 4 news
reports were registered.
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The table from Image 1 clearly shows that the most dedicated of the printed media
to the topics related with the religious communities in the Republic of Macedonia
(the target group of the research) is the “Dnevnik” newspaper, i.e. the particular
editorial office that practiced all forms of journalistic informing/reporting.

33

%

Out of the total number of newspaper texts according to the quantitative analysis,
66 are dedicated to events and information related to the activities of the religious
communities in the Republic of Macedonia, 13 events are activities of the church
communities abroad, interviews, columns, comments, photo reviews, and short
news.

% The newspaper reports, columns and interviews cover different topics, (which is a
positive thing and it seems it is a new trend in reporting on religious issues), how-
ever, the most dominant are reviews related to the problem between the MOC-OA
and the Serbian Orthodox Church (on a national level), as well as reviews of the
so-called, historic meeting between the Pope Francis and the Patriarch Bartholo-
mew.
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The newspaper articles dedicated to the religious communities, their activities, pub-
lic addresses, and statements in 14 cases are headlines on the front page of the
national newspapers, which points at a specific editorial interest - this shows that
the topic is of high interest for the general public. 11 articles of the headline news
are related to activities of the religious communities from Macedonia, while 3 are
related to church events abroad. There are 4 columns, 1 commentary, and 12 oth-
er types of newspaper articles published.

The team of researchers registered only 17 newspaper articles supported by and
prepared in direct communication with a representative of a certain religious com-
munity, i.e. that only in these cases the journalist asked or received a statement or
an interview with a representative of the religious community.

This research shows that the journalists often use the phrasing “we learned from
sources in the church”, or “unofficial church source”, “neither confirmed nor denied
by the church”, “not available for a statement” etc. At the same time, there is in-
formation related to the religious community in which another source of informing

is used, for instance the Ministry of Interior, a citizen, the local population, etc.

Most of the published newspaper articles are dedicated to topics related to the ac-
tivities of the MOC-0A, then 6 articles covering the activities of the Catholic Church
(one interview), 5 articles for the Islamic Religious Community (1 in the issues in
Macedonian languages), no articles for the Evangelic-Methodist Church and 1
newspaper article for the Jewish Community.

In the “Koha” newspaper in Albanian language four texts were published, three for
the construction of hew mosques and one for the position of the chief of the IRC
Reis Ul Ulema Sulejman efendi Rexhepi, i.e. no articles related to the other reli-
gious communities in the issue in Albanian language.

There is an increasing interest in other topics from the life/activities of the religious
communities in the published newspaper articles, i.e. 11 topics related to the de-
velopments in the church or monastic tourism, we registered the closedown of a
church due to a dispute, topics related to the EU funds for promotion and develop-
ment of tourism with lessons from abroad, promotion of activities of the local gov-
ernment for an increased frequency of tourists at church sites.

We registered 13 newspaper articles in the research material covering events relat-
ed to the activities of the religious communities abroad, particularly in Australia,
USA, Greece, Serbia, Bulgaria, Italy, the Vatican, Jerusalem, as well as in Albania.
This allowed comparative analysis, or an insight into the cooperation between the
religious communities and the media in these countries, which showed that this co-
operation is on a much higher level than the conditions in the Republic of Macedo-
nia.

We registered in the published newspaper articles one text that directly points at
the lobbying processes and the need for lobbying. This coincides with one of the
aims of this project, which is transfer of knowledge on lobbying skills. More specifi-
cally, in the text published in “Dnevnik” titled as “MOC hopes on Bulgarian Patri-
arch Neophit’s lobbying”, there are many elements of efficient lobbying activities
such as making friends (“the Bulgarian patriarch is in good relations with the Mos-
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cow and Universal Archbishopries...”), then applying authority in decision making
processes (“the Bulgarian patriarch is seen as a lobbyist in providing solution to the
open Macedonian church issue”), motivating unions and joint appearances (“in the
orthodox circles holding joint masses means in a way recognition for the church
autonomy”), and there are other lobbying methods and techniques applied such as
convincing, argumenting, etc.

In the communication with the public, the team of researchers realized that the
representatives of the religious communities have provided 6 written announce-
ments, 23 statements, 2 interviews, 1 Facebook add, we found out from 16, 1 pub-
lic letter, 5 direct contributions in preparing reviews. (Image 2)
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The table above clearly shows that only direct communication provides quality in-
formation for the public. However, it is clear from the table that the other methods
and techniques for public relations, distribution of announcements, carrying out in-
terviews, and so on, are not applied sufficiently. Unfortunately, the way of inform-
ing following the principle “we found out from...” is still on a high level.

Only the national newspaper “Dnevnik” publishes a daily Religious calendar of
church holidays registered in the orthodox and catholic calendar, which is not the
case with the other religious communities.
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- The research on the topic “Analysis of the religious communities’ representa-
tion in the daily press in the Republic of Macedonia” conducted in the nation-
al daily press during May this year showed that the journalists often refer to vari-
ous sources without naming them in most cases. At the same time, there is a no-
table amount of quoting statements from the representatives of the religious com-
munities, but in the articles from the period of the research, unfortunately, the
dominant style of informing is “we found out from...”
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- In the newspapers in Macedonian language the most frequent topics are those re-
lated to the activities of the MOC, while in the Koha newspaper printed in Albanian
language the dominant topics are those related to the activities of the IRC.

- The newspapers vary in relation to which media reports most frequently on events
organized by the religious communities depending on their readership, with the ex-
ception of major events which are of concern to all the citizens of the Republic of
Macedonia, regardless of their religious belonging.

The following concluding notes derive from the direct contacts with the representatives of
the religious communities in relation to the ways of building public relations:

- The experiences of the representatives of the religious communities show that the
journalists/media are not well informed about their work at all times, for the specif-
ic, according to them, role that the religious communities have, and in this regard
their functioning in total. On the other hand, the journalistic work often requires
urgency in providing a statement from the relevant institutions, transparency and
consistency in the communication, which points at the need to further build and
cherish the permanent, transparent and coherent cooperation between the media
and the religious communities.

- The representatives of the Macedonian Orthodox Church (MOC-OA) have their
spokesperson of the Holy Archiereus Synod (HAS), as the only appointed person
for public relations and communication with the journalists. The communication
with the public is occasional or upon emergency. MOC-OA has its own web-site
(www.mpc.org.mk) which is well managed and which offers a lot of information
related to the orthodox holidays, the history of the church, but most importantly a
lot of information related to the current affairs in its area of interest. However,
besides the good website, there is still a shortage of feedback communication with
the believers and the general public. The church uses contemporary
communication tools like Facebook only in certain parishes and by certain clerics.

- In the Islamic Religious Community (IRC) there is no a spokesperson, however
there are people in charge for public relations. The cooperation with the public me-
dia is timely or upon urgency. IRC has its own website (www.bfi.mk) which is well
designed, full with information covering the activities of this religious community,
but all information are given only in Albanian language. Having in mind that there
are great many Muslims in the Republic of Macedonia who do not speak the Albani-
an language (Macedonian Muslims, Turks, Roma) there is a need for a multilingual
managing of the site, at least in Macedonian language as well. We registered the
use of other media, such as the Kicevo Muftiate that uses Facebook, although the
frequency of the page is very low.

- The representatives of the Catholic Church practice occasional public relations, with
occasional reactions and statements for the public. The Catholic Church has its own
website for its cathedral in Skopje (www.skopska-katerdrala.weebly.com ). The
website of the Catholic Church is well organized and regularly maintained, which
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shows the good communication with the public, i.e. it confirms the good use of the
communication tools for timely informing of the public for its functioning. However,
the Croatian language prevails, and only a small part of the information is in
Macedonian language. Unlike the Skopje church, the website of the Strumica
Cathedral is not accessible, which disables the communication with the public in
this region, where a great deal of Catholics are concentrated. The Catholic Church
in Skopje has its own Facebook page with 433 visitors, and uses this media tool to
call the believers to a mass.

- The Evangelical-Methodist Church does not have an appointed spokeperson. In the
period of the research no newspaper article has been registered dedicated to the
activities of this religious community. This church has its own website (www.emc-
umc.org.mk) which is updated upon new events. The last information is related to
the activities of the church from 24th June 2014.

- Jewish community in the Republic of Macedonia communicates and cooperates with
the journalists only in relation to important events, exhibitions, promotions or
celebrations. The website (www.ezrm.org.mk) is updated occasionally and serves
to inform the public for the conditions and the activities of this community. At this
moment the website displays a ‘poster’ promoting the European Day of the Jewish
culture from 5th September 2012.

RECCOMENDATIONS

The executed research, as well as the experiences from the previous workshops have
demonstrated that strengthening the capacities and the skills of the representatives of the
religious communities running the public relations desk will contribute towards improving
the bilateral relations between the public and the religious communities, and vice versa, and
will reduce or minimize the imprecise information released in the public, but also specula-
tions which could have a negative effect on the reputation of the religious community.

The research has shown that the major part of the religious communities do not have an
appointed spokesperson or a PR, which is necessary for successful implementation of the
media strategy of each entity in order to provide a better and more successful informing of
the public and to maintain a transparent functioning.

Considering the fact that there is a positive trend in the newspaper articles of the daily
press in the Republic of Macedonia to promote other topics from the life/activities of the re-
ligious communities, not only reporting on religious holidays, which was a regular practice
for years, there is an increasing need for further advancement of the skills for releasing sto-
ries of various type by the religious communities.

During the research we registered topics related to the development of the church or mo-
nastic tourism, promotion and development of the tourism with examples from abroad,
promotion of the local government’s activities for an increased frequency on church sites.
This type of informing has a dual character - informational and educational, which imposed
the need for further development of the communication channel between journalists/media
and religious communities.

The team of researches confirmed that the journalists often use the style “we find out from
church sources”, “unofficial church sources”, “there is neither confirmation nor a denial from
the church”, “they are not available for a statement” etc., and other sources of informing
are used, for instance the Ministry of Interior, a citizen, the local population etc. This shows

the need for further development of the religious communities’ representatives’ skills to fa-
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miliarize themselves with the various activities that they have, and which are not in the
range of informing for the religious holidays and the ways of their veneration.

For a full execution of this project three stages were envisioned, and with the completion of
the first - analysis of the national daily press in relation to the representation of the activi-
ties of the religious communities, and the knowledge gained for the ways of communicating
with the public, there are workshops envisioned for the representatives of the religious
communities to advance their communication skills and prepare a handout intended for the
requirements of the religious communities in their communication with the media and the
general public.

This analysis has been produced with the support of the Konrad Adenauer Foundation.
The contents of this analysis are the sole responsibility of the researchers and can in
no waybe taken to reflect the views of the Konrad Adenauer Foundation.
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Starting date of the research: 30.04.2014

Dnevnik, 30 April/1 May
1. p.11,04 Akponon He ce rnegaaT MakegoHCKM LlaMmu®
2. p.18 ,Mon n Ha norpebu obneyeH kako pokep"

Dnevnik, 2 May

3. p.4 ,CseTckaTa jaBHOCT He e JOBO/IHO 3aMno3HaeHa co TpareaujaTa Ha
MakefnoHckuTe EBpen™

Dnevnik, 5 May

4. p.2-3 ,Bnapukata TumoTej: Jac 61 ro nommnysan BpaHuwkocku™
Dnevnik, 6 May

5. p.5 ,MoBeke BNagmum NoAroTBEHU 3a NOMWUyBakbe Ha BpaHuwkoscky®

6. p.12 ,Be6-koMeHTapu"
Dnevnik, 7 May

7. p.5 ,AnbaHckuTe MMaMu perpyTtupane co CTpaHCKu napu®

8. p.11 ,Mpobnem™ e WTO NO NOMUIYBaHETO Ha BpaHuwwkockn™
Dnevnik, 8 May

9. p.5,CuHpoT Ha ML BO BTOpPHMK Ha cneuujanHa pacnpasa 3a BpaHuwkockn™
Dnevnik, 10 May

10. p.3 ,Cpenba Ha r.r. CredaH co 6yrapckunoTt natpmjapx Heodut"

11. Supplement My6nuka - ,,CBewTeHnKoT CTOjKO PUCTEBCKM 3a nocnegHaTa npuyect”
Dnevnik, 12 May

12. p.5 ,MpaBocnaBHWTE LPKBM MONAT 3a BOCOK 3a CBEKU"

13. p.5 ,MpBnaT 3aegHMYKO Npa3HyBare Ha MakefoHCKaTa M Ha byrapckaTa
akagemumja"
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) 15. p.4 ,Momow 3a eaHa of HajboraTuTe NpaBoOCNaBHU LpKBU™
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Dnevnik, 15 May

16. p.4 ,CMNU nonywTa 3a BpaHWLIKOBCKM 3a Aa No4yHe gujanorot co MML? *

17. p.18 ,ManepujaTa Ha UKOHW Bne4ve TypucTu Bo My3sejoT Ha MakenoHuja"
Dnevnik, 16 May

18. p.11 ,YKkpaneHu 4eTupu UKOHM o4 upkBa"

19. p.13 CrpawHa TpaHCBeCTMTCKa 1 noncka bpaga™
Dnevnik, 17/18 May

20. p.6 ,Kako CIL, gocera ru npuMana cute Hawm cny>xbeHun nucma? *

21. Supplement My6nuka ,LpkeuTe Bo ceno Cyauk mery 6aerweto u 6narocnosute"
Dnevnik, 20 May

22. p.3 ,MMNU poHunpa 50.000 eBpa"
Dnevnik, 21 May

23. p.3 ,MaTtpujapxoT VpuHej He MoXe Aa ce NOBMKYBa Ha rocrnoj 3a nonnasute"

24. p.11 ,AsTokedaneH CKpuUHuUHr 3a MML ™
Dnevnik, 22 May

25. p.2 ,MBaHOB ce cpeTHa co nanaTta ®paHuymcko"

26. p.5 ,CMNU He 3Hae kou ycnosu MIL He rv ncnonHysa 3a aBTokedanHocT"
Dnevnik, 23 May

27. p.2 ,BpenHa penvksuja aojae so MakeaoHumja®

28. p.19 ,06HoBeH MaHacTupoT EneHey kaj ceno Lepa®

29. p.19 ,YectByBarbe 3a NpBMOT apxuenuckon Ha MIMU-OA r.r. JocuTtej®

30. p.20 ,MakenoHuja BO YecT Ha cBeTn Kupun*"
Dnevnik, 24/25 May

31. p.5 ,MatpujapxoTt BapTonomej n nanata ®paHuUMCKO YyekopaT KOH 0beanHyBarbeTo"

32. p. 18 ,BuctuHaTta Ha apeBHaTa MakeAOHCKa KynTypa BO CpLeTo Ha Pum"
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Dnevnik, 26 May

33. p.11 ,HoBa Hagex BO Epycanum®
34. p.17 ,Bo MNpunen LenoCHO peKOHCTPYUpPaHU repMaHCcKuTe BOEHU rpobuwta”
Dnevnik, 28 May
35. p.2-3 ,lpu3HaBatbe Ha NanaTa Kako npeTcTaBHUK Ha Ncyc"
36. p.10 ,MkoHuTe 3anneHeTn kaj TumMmo Aa n npunagHaTt Ha AnbaHuja"
37. p 11 ,Janu BapTonoMej Ke cTaHe yHujaTt? "
Dnevnik, 30 May
38. p.2 ,[la ce cpeTHaT MOWTUTE Ha Yy4MTenoT cB.Knpun n Ha y4yeHuKoT cB. KnumeHt"
39. p.10 ,OrpabeHa upkBa Bo Aepoapom"

Dnevnik, 31 May/1 June

40. p.2-3 ,Wcnamot e HajronemmnoT npobnem Bo EBpona"

Vest, 30 April/1 May
1. p.3 ,MMU-OA ke rm o6HoByBa nperosopuTe co CML"
Vest, 2 May

2. p.5 ,0okTopuTe Ke y4yaT fa 6buzat nobpu xpuctujaHu®

3. p.43 ,lopaH MaHaeB aeHecka kaj MNanata®
Vest, 3/4 May

4. Exclusive supplement ,Bect BO 06HOBEHMOT MaHaCTapCKM KOMIMJIEKC MO MOXapoT BO
2009"

Vest, 7 May
5. p.16 ,Haj3arposeHo KynTypHOTO HacneacTBO Ha jyrouctoyHa Espona®
Vest, 14 May
6. p.6 ,MejkoBckn: HemaBMe koMbe 3a BpaHMLWIKOBCKK®
Vest, 16 May
7. p.4,Ke ce pernctpupa enapxuja Ha MML-OA Bo ABcTpanuja®
Vest, 17/18 May

8. p.2 ,CNnu senu Hema nucmo, MMLU TBpan npatuna ase"

11
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Vest, 22 May
9. p.7 ,,F'one 1 Maja net geHa Bo Pum"
Vest, 23 May
10. p.3 ,MowTuTe Ha cBeTM Knpun npenaT Bo MakenoHuja"
Vest, 24/25 May
11. p.2 ,MMU He 3Hae pganu MowTuTe ce opurnHan®
Vest, 26 May

12. p.6 ,Aen og mowTunTe Ha CB. Kupun ce Bpatuja Bo 6nm3smHaTa Ha poaHunot ConyH"

13. p.6 ,CecnoBeHCKO YecTByBame Ha rpoboT Ha cB. MeTtoauj Bo epmaHuja"
Vest, 28 May

14. p.15 ,Ce oTBOPU puMcKaTa cpeaHoBekoBHa CMCTUHCKA kanena®

Utrinski Vesnik, 2 May

1. p.15,0TKpMeHO cTapo MaHacTUPCKO NUCMO BO buropcku™

2. p.28 ,Kako yMeTHMK ce NpoHajaoB BO 30rpadCcTBoTO"
Utrinski Vesnik, 6 May

3. p.4 ,Mo TumoTej, n NMumMeH e 3a noMunyBare Ha BpaHuwkoBCkU™

4. p.11 ,Mpobnem e WTO NO NOMUIYBaHETO Ha BpaHuwwkockn™
Utrinski Vesnik, 7 May

5. p.2 ,BpaHuwkoBcku He B6apa ocnoboayBame™
Utrinski Vesnik, 15 May

6. p.7 ,MMNL yeka abep og ClL 3a npogonxyBare Ha AujanoroT"
Utrinski Vesnik, 16 May

7. p.6 ,Ce otkaxysaat nm CINL v MMNU oa ronemnte ycnosysara?
Utrinski Vesnik, 17/18 May

8. p.2 ,Oujanorot co CrL ke noyeka"

9. p.3,He cme pobune HMKaKBO NUCMO"

10. p.5 ,Kpaguute rn onycrownja MakeaoOHCKUTE LpKBU™

11. p.6,Ce npowwnpyBa naTtot 4o MaHactmpot ,Cs.JoBaH Buropcku™
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Doc.PhD JASMINA MIRONSKI
Doc.PhD MARJAN TANUSHEVSKI 12. p.5 ,KaMeH TeMenHMK Ha HOBa LPKBa BO WTuncko Hoso ceno™

13. p.19 ,06HoBeH MaHacTMpoT EneHel kaj ceno Liepa®™
September 2014

14. p.19 ,YecTBYyBame 3a NpBUOT apxuenuckon Ha MMLU-OA r.r. Jocutej"
www.kas.de/macedonia

15. p.20 ,MakenoHuja Bo yecT Ha ceeTu Kupun*
Utrinski Vesnik, 23 May

16. p.13 ,MNanaTta ®paHumcko Ha naTt koH CeeTaTa 3emja"

17. p.18 ,BuctuHaTa Ha ApeBHaTa MakeAoOHCKa KynTypa BO cpueTo Ha Pum"
Utrinski Vesnik, 26 May

18. p.2 ,0Op6enexaH AeHOT Ha cBeTUTe Hpaka"

19. p.13 ,ManaTta ®paHumcko Bo Butneem"
Utrinski Vesnik, 28 May

20. p.15 ,Ha koj jasuk 36opyBan Ncyc"

Nova Makedonija, 5 May

1. p.2 ,CBetn Kupun v Metoanj ke ru 36nvxat ML v AL
Nova Makedonija, 6 May

2. p.5,MowTute n nkoHaTa Ha cBeTu leopruj ke ja 6narocnosat Ctpyra®
Nova Makedonija, 7 May

3. p.2 ,Bnagnunte Ha MIL, caMo co eamnHCTBEH cTaB 40 nperosopu co CrL®
Nova Makedonija, 9 May

4. p.5 ,UpkoBHaTa ryprosaeHcka noBopKa rv cnaotu crtpyxaHu® (photo story)
Nova Makedonija, 12 May

5. p.4 ,MMU pocTtoMHCcTBEHO NpeyekaHa og BIL™
Nova Makedonija, 13 May

6. p.4 ,MMU mMoxe aa oyekysa nomow og BML™
Nova Makedonija, 15 May

7. p.13 ,Momunysame 3a BpaHuwkoscku™ (column)
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RESEARCHERS:
Nova Makedonija, 16 May
Doc.PhD JASMINA MIRONSKI
Doc.PhD MARJAN TANUSHEVSKI 8. p.2,MMNL yeka oarosop oa CML*

September 2014 Nova Makedonija, 20 May

9. p.10 ,HexpuctunjaHckute nrpun Ha CNL"
www.kas.de/macedonia

Nova Makedonija, 22 May

10. p.4 ., MakenoHuja e 3a €AUHCTBO BO XPUCTUjaHCTBOTO"
Nova Makedonija, 23 May

11. p.4 ,Csetute Kupun n Metoanj oa MakegoHuja ro obeamHyBaaT XpUCTnjaHCTBOTO"
Nova Makedonija, 29 May

12. p.5 ,Xpuctunjanute ga ja ucnonHat xenbata Ha Ucyc, cute ga 6buaat egHo" (inter-
view)

Nova Makedonija, 31 May/1 June

13. p.4 ,HuTy cenckaTta cnaBa He rv 3anpe kasrute so Conuwre"

Vecher, 6 May

1. p.3 ,MakegmoHuja v Byrapuja 3aeaHo Ke ro yectsyBaaT [eHOT Ha CEC/IOBEHCKUTE
npocsetutenn”

Vecher, 8 May

2. p.4 ,BoHpepHa cegHunua Ha CMHOAOT 3a cny4ajoT BpaHuwkoscknu®™
Vecher, 12 May

3. p.4 ,HayuHuuute Tpeba na ce ocnob6opat o4 NOANTUYKM U NAEONOLLKN 3aBUCHOCTU
Vecher, 14 May

4. Front page ,Cno6opa 3a BpaHWWKOBCKM 3Haun nogobpa nosumuuja 3a MMU"

5. p.5,Cnob6oaa 3a BpaHMWKOBCKM 3Ha4n nogobpa nosmuunja 3a MML"

On the same page within the regular section - ,LipKOBHNOT BpB Ha 4eCTUTO Kaj
npetcenatenoT MBaHoB™

Vecher, 15 May

6. p.3 ,3aTBOpCKaTa ynpasa He ro cnpoeefe BpaHuWLWIKOBCKKN BO cyaHuua®™
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Doc.PhD JASMINA MIRONSKI
Doc.PhD MARJAN TANUSHEVSKI

September 2014
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Vecher, 20 May

7. p.5 ,He cme Hue Tne Kom oanydyBaaT Koj ke 6uae 3aTBOpPeH, KOj 0cnobogeH mnu
nak nomunyesaH" (interview)

Vecher, 31 May/1 June

8. p.8 ,BepHuuute og [onHo Korape ke fobujaT HoB xpam™

Sloboden pecat, 6 May
1. p.3 ,MMNU nponetBa Ha areHgaTa Ha ClLU, TumoTej 6apa cnoboaa 3a JoaH?"
Sloboden pecat, 7 May
2. p.4 ,MMU ke 6apa og VBaHoB ga ro nomunyea JosaH?"
Sloboden pecat, 12 May
3. p.4 ,CkonckaTa enapxwuja rm 3aysayBa HapogHuTe onbopu™
Sloboden pecat, 15 May
4. p.4 ,LipkBUTE KaKo AOrOBOPEHU, CYAOT Kako noa kKomaHaa ?!™
Sloboden pecat, 16 May

5. p.4 ,MoToneHaTa upkea Bo MaBpoBcko E3epo ke cTaHe ocTpos?"

Koha, 10 May
1. p.2,Sulejman Rexhepi: BFI do ta mbrojé verdiktin dhe vullnetin e popullit"
Koha, 19 May
2. p.2 ,Pérurohet xhami e re né Cair®
Koha, 20 May
1. p.9 ,Restaurohet Xhamia e Hajdar Kadisé né Manastir®
Koha, 23/25 May

2. p.4 ,Né"“Aja Sofiné” e Manastirit vazhdojné punimet"

This analysis has been produced with the support of the Konrad Adenauer Foundation.
The contents of this analysis are the sole responsibility of the researchers and can in
no waybe taken to reflect the views of the Konrad Adenauer Foundation.
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