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When	
  voters	
  have	
  a	
  choice	
  between….	
  



Or….	
  



….and	
  this>>>>>	
  



They	
  overwhelmingly	
  choose….	
  



We	
  live	
  in	
  a	
  world	
  of	
  short	
  aIen7on	
  spans,	
  
where	
  complicated	
  issues,	
  policy,	
  and	
  campaign	
  
messages	
  must	
  be	
  delivered	
  in……	
  
	
  
10	
  second	
  snaps	
  	
  
140	
  character	
  tweets	
  
Short,	
  entertaining	
  videos	
  
Single	
  images	
  on	
  plaOorms	
  like	
  Instagram	
  
	
  



Pithy-ness 

Merkel young girl video 



Mobile world=a quick world 



Americans spend more time on 
Facebook alone than with their 

pets 
 



Variety/USC	
  Study	
  (2015)	
  
	
  
-­‐Digital	
  stars	
  are	
  17x	
  more	
  
engaging	
  
	
  
-­‐Higher	
  influence	
  among	
  
younger	
  audience	
  
	
  
-­‐What	
  about	
  our	
  
electeds?	
  

	
  



Why else does digital matter?  
	
  
The	
  Internet	
  Is	
  the	
  Most	
  Trusted	
  Source	
  of	
  Poli4cal	
  Informa4on	
  
(Bipar4san	
  POS	
  Study)	
  

The	
  Internet	
  does	
  impact	
  voter	
  
turnout	
  (Fowler-­‐I	
  Voted	
  S4cker)	
  
	
  

Selec7ve	
  exposure	
  online	
  &	
  it’s	
  impact	
  on	
  
par7sanship	
  (Stroud)	
  NICHE	
  NEWS	
  

Versus	
  
Incidental	
  exposure	
  (Tewksbury)	
  

	
  
	
  
	
  



In	
  Post-­‐Broadcast	
  Democracy,	
  
Princeton	
  Professor	
  Markus	
  Prior	
  
writes….	
  

“poli7cs	
  is	
  not	
  well	
  prepared	
  for	
  
the	
  new	
  importance	
  of	
  media-­‐

content	
  preferences”	
  
	
  



If politics isn’t entertaining, voters will 
simply “x” out or change the channel  



	
  
So	
  how	
  do	
  we	
  reach	
  people	
  in	
  our	
  socie4es	
  who	
  are	
  op4ng	
  out	
  of	
  
poli4cal	
  news	
  and	
  informa4on	
  for	
  this>>>>>>	
  

	
  
	
  
	
  



Use digital as they do! 
Prime them with entertainment media 

Persuasion by entertainment 
 

•  Online/Entertainment	
  Media	
  can	
  prime	
  
voters	
  for	
  harder	
  news	
  (Xenos	
  and	
  Becker)	
  
2009	
  (6x	
  more	
  likely	
  to	
  choose	
  news	
  aher	
  
priming	
  with	
  John	
  Stewart)	
  

•  Voters	
  forget	
  where	
  informa7on	
  comes	
  from	
  
but	
  update	
  score	
  on	
  poli7cians	
  (Kim/Vishak)	
  



The traditional political television 
ad is dying with all voters and is 

dead for younger voters 
 



Content that fits modern audiences 
is… 

 
-unique to producer 

-fun 
-engaging (will generate more 

reach) 
 

Greater content is good if it fits 
these criteria 



You can push message + be 
entertaining (without being 

dumb)  

https://www.youtube.com/watch?
v=JQ1BltDU4iM 



Sticky Information  

https://www.youtube.com/watch?
v=euVkDbQz144 



Ads that Engage  

https://www.youtube.com/watch?
v=LtglptO4v34 



Fun Content 

https://web.archive.org/web/
20130816154031/http://dewfeed.com 



Become a content destination…why 
leave it all to the newspapers?  



The Future: Native Advertising 
-letting voters become their own 

entertainment 
 



Persuasion by Entertainment 
•  Visual 
•  “Snackable” 
•  Always think mobile 
•  Use pop-culture 
•  Persuasion by 

entertainment 
 

“Informa7on	
  that’s	
  interac7ve	
  has	
  a	
  greater	
  use	
  in	
  gaining	
  poli7cal	
  
informa7on	
  than	
  that	
  content	
  which	
  is	
  unidirec7onal”	
  (Tedesco	
  
2007)	
  



If Content is Engaging, They’ll Stay 



If Content is Engaging, They’ll Stay 



Let your supporters create content 
• Rand	
  Paul’s	
  #libertyfootball	
  



Let your supporters create content 



Crowd sourcing involvement 

•  Hillary	
  Clinton’s	
  
supporter	
  social	
  
takeovers	
  

•  Rubio’s	
  
answering	
  of	
  
most	
  asked	
  
Google	
  ques7ons	
  



Persuade + Entertain.  
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