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Forecasting Presidential Elections
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Prediction Error
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Competitive House Races, 2000--2004
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Competitive Senate Races, 2000--2004
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Obama vs. Clinton (Media Markets), 2008

y = 0.5466x + 40.456
R2 = 0.7009
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Iowa---Democrats
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Iowa---Republicans
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Effect of Ads on Voting for Kerry in 2004
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Effect of Ads on Voting for Senate Democrats in 2004
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Effects of Tone Appeals on Voting for Kerry in 2004
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Effects of Tone Appeals on Voting for Senate Democrat in 2004
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