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* A Wild Ride...



i And then there were two...
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= ...0r maybe
not...


http://abcnews.go.com/Politics/Vote2008/story?id=4103339&page=1

The Map to Now...




...And the Map to Know:
* The Electoral College, 2008
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2004 State Results
Bush 286...Kerry 252

The 2004 Electoral College Vote

preliminary results - subject to change




2004 Results
i (weighted by population and margin of victory)
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http://www-personal.umich.edu/~mejn/election/countycartlinearlarge.png

i Elections: What We Think We Know

= Combination of long and short
term forces, centered on:

= Parties
= Candidates
= ISsues

=« Hard to disentangle these: e.g.,
candidates and issues often viewed
through the prism of party




(% voting D; NES data)

‘_L |. Party: “Yellow Dogs”?

SD WD WR SR
1956 85 63 7 <1
1964 94 81 40 9
1976 88 72 22 3
1980 87 59 5 4
1988 93 68 16 2
1992 96 80 18 2
1996 98 88 21 3
2000 96 81 16 1
2004 98 85 11 3



1. Candidates

Average Feelings Toward Presidential Candidates 1952-2004
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PRESIDENTIAL APPROVAL
AND VOTE FOR INCUMBENT PARTY

i Approve  Disapprove
19 83 14

~
N

1976 4 9
1980 81 18
1984 87 I
1988 79 12
1992 81 11
1996 84 5
2000 77 9

2004 94 4




Incumbent % of the 2-Party Vote
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i 1. Issues

= Key role of the
economy, especially in
presidential elections

= “Retrospective voting”
more prominent than
prospective voting

= ‘Are you better off today
than you were four years
ago?’




Incumbent % of 2-Party Vote

Consumer Sentiment and the Two-Party Vote
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Do Campaigns Matter?

= Party ID, Presidential
Approval, and the
Economy seem to
predict...

s But:
= Information dissemination
= Mobilization

= Agenda setting, Priming,
Framing
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Jimmy Carter

“Let’'s Talk
Better
Mileage”

Campaign 80

Ronald Reagon

4

“Kill the
Bastards”’

Which Message Wilf Resonate with Voters?
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Thursday night on  the
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Repabti Y D drtial cars.
dsdate Ronald RKeagon oud-
lined their poasitions on far.
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Issue Priorities and the 2004 Presidential Vote

MOST IMPORTANT ISSUE
TOTAL

Education {4%

Iraq {15%
Terrorism (19%
Economy/Jobs {20%

Moral Values (22% . 80% | na |  18% | 1% |
Health Care (8%)




Issue Priorities and the 1992 Presidential Vote

Clinton Bush Perot
Health care (19%b6) 67 19 13
Education (9%0) 60 25 15
Economy (28%b0) 52 25 24
Environment(4%6) 72 15 13
Deficit (14%0) 36 27 38
Abortion(8%0) 36 56 8
Taxes (9%0) 26 57 17
Foreign Policy (8%06) 8 87 5

Family Values (10%0) 23 66 11



Framing the Campaign

Framing a Party Appeal
George McGovern, 1972 (“Voting Booth”)

Framing a Candidate Appeal
Dwight Eisenhower, 1952 (“lke for President”)
Jimmy Carter, 1976 (“South™)
George W. Bush, 2000 (“Hopeful™)

Framing an Issue Appeal
Richard Nixon, 1972 (“Passport™)
Ronald Reagan, 1984 (“Morning in America”)
Bill Clinton, 1992 (“Morning”)
George H.W. Bush, 1992 (“Crisis™)


http://livingroomcandidate.org/

‘L The 2008 Campaign




i Party Identification

= Do you consider yourself a...

2008 2004
= Republican 2 (+10 leaners) 33 (+11)
= Democrat 36 (+15) 35 (+12)
= Independent 37 (-25) 32 (-23)

Source: Pew Research Center



2008’s “Most Important Problem”

(LA Times, May 1-8; CNN, April 28-30)

+

Economy /Jobs
War/lraq
Health Care
Immigration
Education
Terrorism

56%
34%
11%
11%
8%
7%

49%
19%
14%

8%0

9%



/ssue Matchups

Washington Post Poll, May 8-11, 2008

McCain Obama

Terrorism 55 34
Iraq 45 46
Economy 38 48
Immigration 37 42
Health care 31 55
Energy/gas 28 48
prices

Overall 44 51




Framing the Campaign:
Sen. McCain

= Surge on, lraq!

s But he’s not Bush

= “Maverick” — e.g., believes in global
warming...

= War hero
= “the American president Americansias=" =&
have been waiting for” N’

= (While Obama hates America and
makes Mike Dukakis look tough)




Framing the Campaign:
Sen. Obama

= Change, change, change

= It's the economy,
stupid... and don’t forget
health care

= lrag = Vietnam
= “slam dunk”? Try “air ball”

= McCain = Bush 3" Term |

= 80%+ report country
heading “in wrong
direction”

= Did I say “change”?



http://livingroomcandidate.org/election/index.php?nav_action=election&nav_subaction=overview&campaign_id=178

i Wild Cards

s Events

= another attack? Developments in Iraq — or Iran?
Or Tibet? Or Burma? Or...

= The partisan tide?

= Note recent Democratic House wins in lllinois,
Louisiana, Mississippi (1) — backwards coattails?
How big the tent?

= Size of electorate
= Can Obama expand the pie, esp. in swing states?

= The politics of race



% Democratic Vote

Democratic Vote by Race, 1952-2004
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i History, one way or another

= "Are you
comfortable
with...”

= An African-
American as
president
= 88% ‘yes’
= A 72-year old as
president
= 60% ‘yes’




Back to the Future?
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