
Do Public Opinion Processes  

        change through Social Media? 
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Social Media in Asia-Pacific 

Nearly 1 out of  4 Facebook  
users is from Asia  
 
 
 
 

World 
rank 

Country Mio Users 
(Dec 2011) 

2 Indonesia 41.7*  

3 India 41.4  

7 Philippines 27.1*  

16 Thailand 13.3* 

17 Malaysia 12* 

18 Taiwan 11.6** 

19 Australia 10.7** 

34 South Korea 5.3 

49 Singapore 2.6**  

*portion of online population on Facebook > 50% 
** Facebook penetration of whole population > 50% 
Source: internetworldstats.com 
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Socilal Media and the Public Opinion Process 
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   Amount of people not openly 
expressing deviant opinion and/or      
    changing from deviant opinion 
 

Source: Elisabeth Noelle-Neumann, The Theory of Public Opinion, 1991 
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How Social Media is changing the Public Opinion Process 

- Social Media allows everyone  

to take part in public discourse 

 

- Social Media makes it much easier  

to find ‘followers’ or ‘friends’ for  

individual opinions 

 

- Social Media as new Public Sphere:  

     individual opinions can become public opinions 

 

- Social Media massively increase the speed of  

getting messages and opinions across 
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Example: ‘Occupy (Wall Street)’ movement 
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‘Occupy’ – a Social Media movement 

8 

- No traditional organistion structure, no headquarter,  

no symbolic leader, not even a common logo…   

 

- No common mission and vision, no basic set of rules 

(≠ Anonymous / Wikileaks movements)  

 

- Global movement: No local or regional focus (≠ Arab Spring)  

 

- Combination of Online and Offline activities  

 

- Shows the ‘new’ tempo of getting messages across 

 

- Example for collaborative agenda setting 
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‘Occupy’ – a global movement 

Global Occupy events 15 October 2011 
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‘Occupy’ – a global movement 

10 
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New speed of getting a message across…  

11 

 
 
 
 
 
 
 
 
 
 
Day 1 - Sep 17, 2011: 1,000 protesters marched through the streets. 
 
Day 15 - Oct 1: Protesters set out to march across the Brooklyn Bridge. The New York Times reported.  
 
Day 19 - Oct 5: Largest demonstration yet with 15,000 marchers. 
 
Day 29 - Oct 15: Tens of thousands of demonstrators staged rallies in 900 cities worldwide 
 
Day 132 – TODAY :Occupy camps and regular meet-ups in 1.557 cities worldwide 
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New speed of getting a message across 
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Responsiveness   

Source: techcrunch.com 
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New Media = Collaborative Agenda setting  
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2006 2010 2011 

Another approach for the book chapter…   
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“Thank you Egyptian youth Facebook” 
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Social Media and Politics in Asia 
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Social Media and Politics in Asia 
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Social Media and Politics in the ASEAN-context 

Susan Tam 
 
“From citizens to netizens – Social 
Media and Politics in Malaysia “ 
 
 
 
 

  
 

 

 



Thank you! 


